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DRIVERS OF THE AQUACULTURE SYSTEM
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Sex Disaggregated Data in Fisheries & Aquaculture

Overall, it is estimated that in
2020, women accounted for just

over 21 percent of all people
directly engaged in the fisheries
and aquaculture primary sector
— 28 percent in aquaculture and
18 percent in fisheries.

“MEN CAN DO CERTAIN THINGS
WELL AND WOMEN OTHER

THINGS. MEN AND WOMEN ARE
COMPLEMENTARY TO EACH

OTHER. ONE NEED NOT PROVE

ONE'S STRENGTH. , ’

Sudha Murty
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General Fishing Activities

Table 1 Major tasks and Gender responsibilities in aquaculture

Aquaculfure task Responzible

Pond selection Predomimantly male Female assist
Pond cleanmg Male Female

Pond digging Predominantly Male Female assist in carrymg mud but occasionally dig too
Compost collection and mixing Male Female
Water management Male Female
Fingerlings sorting Male Female
Stocking Male Female
Feeding Male Female
Harvesting Male Female
Marketing Male Female




Well....Hardly women are involved in paid employment
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Rural vs Urban India: Female participation in labour force

Women in rural India have been withdrawing from the labour force; female participation in urban
India has been much lower but stagnant
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Only 7% of working-aged women have jobs




Training impact assessment-for women

Gender wise and category wise
beneficiaries under training program
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Unfortunately, fish marketing is
restrained by a lack of coherent

policies in setting up price

structures and apt conducive
milieu for women promoting the

business.

1% are into

12% females

are eager to start
aquaculture

33% are

interested in fish

fish marketing processing, but
due to social lack of
norms & infrastructure

restrictions

facilities have held
them back



Objectives of the study

> To address market-related issues of women
vendors in Bihar and

» To analyze the socio-economic profile from a
holistic perspective in conjunction with market
structure as well as income and expenditure
pattern



Area of work

Eastern part of India: in a village Dholi of
Muzaffarpur district, Bihar
(The Land of Litchi)

BIHAR



Methodology @

= Thematic analysis was employed using
NVivo20.0 software (for theme

@ identification, comparative study and
word cloud)

= Graphical and tabular representation
techniques used to represent the data

" Primary data collected from two women respondents using
semi-structured interview schedule



Themes identified for the study
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Profile of the women fish vendors

Smt Sita Devi Smt. Phooleshwari Devi

47 years of age 55 years of age
8th pass No schooling
0.2 acres land, ready to take lease in No personal landholdings
incoming years for agriculture/aquaculture
activities

Annual income- 2 to 2.5 lakhs Annual income- 1.8 to 2 lakhs




Comparative analysis

=¢=Sita Devi <=E=Phooleshawari Devi
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Word cloud explaining key words from the case studies

Manags educational
fisheries transportationhindu
lakhs purchase avsilable MuIrels g ohier
| ing average differ .

landholdings 220 ge different vendoring

economic . '8¢ Ccenters frashwater :
e, Iced CATPS 200 bu;’m.:fs icing

" head Pangas SpECIGS grass ;nnbrn behind
ey eel . fish cost e

eamin g bata 000 IS 250 local background

st big 180 rohu’ carp catla day 1602
?a.ced m'nor pnce per f|Shes faml|Y lWL

.)\,C ﬂyroJS
coflect name . + 120 quantity
‘-“_ ilver 250 COMMoON singhi e s et

calbasy 240 nearby prof’|e aor 320 reby3 female

nu:,;_y
<oy landing restniction g3inchi constraints

manital v

SConomics O((\‘V_}t On chiidren ' housahold

hand followed *

month

generally

narred




Weight of species sold species wise
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Price gap per kg in different fish species
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Economic profile per annum

Chart Title

M Sita Devi ™ Phooleshawari Devi
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Major constraints faced by -
fish women vendors
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No work recognition

Lack of quantitative knowledge



What are the rooms
for improvement???

Women account for 19% of
all people engaged in the

primary sector of fisheries
wnd aquaculture, and around
50% of those involved in the
whole sector, including value
chain activities such as

processing and trading?

\ Aquaculture is the fastest

growing food-producing

e Shedding off traditional
tinctures epchibion oAk

employment

* Data intensive and S opportunities
evidence based approach y -~

Predominant gender
and socio-religious
rms limit women

A fish powder
developed by WorldFish
researchers has had
significant benefits for

Ehid v Pilornih | Gender and ol e
dietary diversity is low . = opportunities’
women in fisheries ™

ability to engage and
benefit fully from

e Skill upgradation

e Minimum education has been and aquaculture . Mu:'h"“

shown to incresse

compulsion women's sconomic

empowermuent as well as
their

from thelr familles’

e Develop entrepreneurial
and HR skills

e Mainstream gender
inclusive policies




“ Empowering women is a
prerequisite for creating a
good nation, when women
are empowered, a society
with stability is assured.”

- DR. APJ ABDUL KALAM

THANK YOU!!!

For your kind attention



